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BIG Group began its journey three decades ago, determined to bring a new shopping experience to Israel. It was a pioneer in establishing the first shopping center in a remote area in the south of the country, proving the potential of shopping centers in peripheral areas. In 2006, the company's shares were listed on the Tel Aviv Stock Exchange, and BIG continued to solidify its position as the largest open-air shopping center company in Israel. Over the years, it has become a well-known and leading brand, attracting a variety of visitors and prominent tenants, and serving as a significant employment anchor for the surrounding communities.In 2008, BIG began to expand its operations outside of Israel and established a substantial presence in Europe. The financial results and continued growth that BIG has consistently demonstrated across all operational parameters over the years, particularly during challenging periods, provide clear evidence of the company’s business success.Alongside the significant financial success reflected in the company’s financial reports, in this report we have chosen to describe, for the first time, how the implementation of corporate responsibility and sustainable development practices form a strong foundation for the company’s management and strategic approach. The report also seeks to quantitatively and qualitatively demonstrate how these practices are expressed in environmental, social, and governance (ESG) metrics.The group's operations over the years have relied on strong infrastructures based on values of business ethics and environmental, community, and corporate responsibility; we believe this culture is a key component of our business success. We cultivate an organizational culture that promotes values of transparency, a supportive work environment, community contribution, and fairness in business, towards all our stakeholders.We view the integration of environmental, social, and governance aspects into our business activities as a growth driver that creates long-term value for the group and its various stakeholders. This report describes the ways we manage the current and future impacts of ESG factors on the group, as well as the group’s direct impact on these factors. At a time when Israel is dealing with an unprecedented and prolonged war that is profoundly affecting Israeli society, the company’s deep connection with all of its stakeholders — employees, tenants, customers, suppliers, local authorities, business partners, and shareholders — has become increasingly significant. Our ability to preserve job security for our employees, support our tenants, and support our customers by maintaining a healthy routine, as much as possible, is essential. We are using our shopping centers as platforms for aid and to expose and raise awareness of key issues, among which is the ongoing and painful effort to bring home our hostages, Israeli citizens who were kidnapped on October 7th by the Hamas terrorist organization. All of these actions are based on an organizational culture with deep foundations of action and engagement, which includes strong relationships with 
the social sector in Israel that unable us to impact the community to which we belong.
We believe that the company’s resilience and strength in Israel are reflected in its ability to maintain a daily routine even in such a challenging and complex period. As a company, we understand that for our customers, we represent healthy stability, normalcy, and daily interactions that fulfill essential emotional and social needs. For our tenants, the ability to continue their business operations is crucial to their stability and success, and we are therefore committed to doing everything in our power to sustain operational continuity, effectively manage our shopping centers, and drive the growth and expansion of our properties.We hope that reading this report will foster a deeper understanding of our company's material topics and provide insight into the unique DNA of our operations.
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